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% guests observed tapping feet between 10 and 10:30pm 250

% guests observed tapping feet between 10 and 10:30pm AVERAGE 74% 568

Circulates around room every 5 minutes W 272

Circulates around room every 5 minutes WCon AVERAGE 4.7 MINUTES 571

Food at correct temperature W 274

Food at correct temperature WCon AVERAGE COMPLAINTS 0.2 PER PARTY 573

Food well laid out W 275

Food well laid out WCon AVERAGE COMPLAINTS 0.1 PER PARTY 574

Response on written scale (guest) 1-5 'how happy are you' at the present moment' (11pm) 251

Response on written scale (guest) 1-5 'how happy are you' at the present moment' (11pm) AVERAGE 3.8 518

Response on written scale (host) 1-5 'how happy are you at the present moment' (11pm) 252

Response on written scale (host) 1-5 'how happy are you at the present moment' (11pm) AVERAGE 4.1 539

Response on written scale 1-5 'was the food satisfactory' (11pm) 302

Response on written scale 1-5 'was the food satisfactory' (11pm) 254

Response on written scale 1-5 'was the food satisfactory' (11pm) AVERAGE 3.5 534

Response on written scale 1-5 'was the music appropriate?' (11pm) 255

Response on written scale 1-5 'was the music appropriate?' (11pm) AVERAGE 3.8 569

Staff conduct selves appropriately W 273

Staff conduct selves appropriately WCon AVERAGE COMPLAINTS 0.1 PER PARTY 572

Total number of gate-crashers 253

Total number of gate-crashers AVERAGE 4.2 PER PARTY 570

Questions
Did the party improve social life? 297

Notes: THIS QUESTION IS NOT GOING TO BE ANSWERED - same reason as the notes for 'Did the party increase social networks?' evaluation question.

Did the party improve social life? NOT ANSWERED 576

Notes: THIS QUESTION IS NOT GOING TO BE ANSWERED - same reason as the notes for 'Did the party increase social networks?' evaluation question.
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Did the party increase social networks? 295

Notes: This evaluation question is NOT GOING TO BE ANSWERED in this evaluation as it is at such a high level that it is beyond the scope of an evaluation of the
party. As the Party Provider Agency, we have been commissioned to run a number of parties by the Party Funding Agency. It is presumed that the Party Funding Agency
which has the responsibility of increasing social networks will have a clear logic as to why it believes that funding parties is a way of increasing social networks. If the
Party Funding Agency wishes the Party Provider Agency to undertake an evaluation at this level of outcomes, it can negotiate about providing the resources needed to
undertake an evaluation at this level.

Did the party increase social networks? NOT ANSWERED 575

Notes: This evaluation question is NOT GOING TO BE ANSWERED in this evaluation as it is at such a high level that it is beyond the scope of an evaluation of the
party. As the Party Provider Agency, we have been commissioned to run a number of parties by the Party Funding Agency. It is presumed that the Party Funding Agency
which has the responsibility of increasing social networks will have a clear logic as to why it believes that funding parties is a way of increasing social networks. If the
Party Funding Agency wishes the Party Provider Agency to undertake an evaluation at this level of outcomes, it can negotiate about providing the resources needed to
undertake an evaluation at this level.

Did the party make the guests feel well fed? 299

Notes: There will be indicator information on this evaluation question from feedback sheets distributed to the guests. Because the guest being well fed is largely
controllable by how much food they are given at the party, the fact that they say they are well fed will be taken as evidence that it is the party which has caused them to be
well fed.

Did the party make the guests feel well fed? EXPERT REVIEWER BELIEVES THAT FOR MOST PARTIES MOST OF THE TIME GUESTS WERE WELL
FED 579

Notes: There will be indicator information on this evaluation question from feedback sheets distributed to the guests. Because the guest being well fed is largely
controllable by how much food they are given at the party, the fact that they say they are well fed will be taken as evidence that it is the party which has caused them to be
well fed.

Did the party make the guests happy? 296

Notes: THIS IS THE HIGH LEVEL OUTCOME EVALUATION QUESTION which which we will look at. We have done an analysis of the appropriateness, feasibility 
and affordability of the seven possible high level outcome designs.
Working Notes: This high-level outcome evaluation question (a W-Type evaluation question in the Systematic Outcomes Analysis approach) will be the focus of the 
outcome evaluation effort. An analysis has been undertaken of the feasibility and affordability of the seven possible W-Type designs below:

TRUE EXPERIMENTAL DESIGN: Currently NOT CONSIDERED FEASIBLE. Method summary: Take a group of people on a Saturday night at 7:30pm. Measure their 
level of happiness (on 1-10 scale) with a simple questionnaire. Randomly divide them into two groups (the intervention group which goes to the party and the control 
group which does not). Measure the level of happiness for both groups at 1am after the party has finished. Comment: firstly, there would be a major problem in making the 
control group undergo a general placebo intervention which would subject them to the general effect of receiving an 'intervention' without it being the specific effect of a 
party. If this not done then it would not be possible to determine whether any increase in happiness in the intervention group is just coming from the fact that they received 
an intervention and that any intervention could have produced the same effect. Secondly, it would be difficult to get a cross-section of the general population to agree to be 
involved in the experiment on a Saturday night. The intervention group may be suspicious of exactly where they would be taken, the control group might get bored and
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leave. This is a participant selection problem. Thirdly, the control group might spontaneously decide to have a party themselves while they are waiting around as the 
control group.

REGRESSION DISCONTINUITY DESIGN: Currently NOT CONSIDERED FEASIBLE. Method summary: Take a group of people on a Saturday night. Line up the 
group at 7:30pm on the basis of their pre-party happiness score (determined as above). Get them to hold up in the air the number of fingers equal to their pre-party 
happiness score. Starting at the bottom of the line (those with the lowest scores) select an appropriately sized group to go to the party. At 1am get everyone back together 
again and have them line up again in the order of their pre-party happiness scores. Get them to now show by holding up their fingers what their post-party happiness scores 
are now. On average, if the party has had an effect, the whole party-going group should have increased their happiness over their pre-party happiness level more than the 
rest of the group. Comment: this design suffers from the same problems as for the one above.

TIME SERIES DESIGN: Currently NOT CONSIDERED FEASIBLE. Method summary: Give a randomly selected group of people a happiness questionnaire at 11:30pm 
every night for three months. Use statistical analysis to adjust for any seasonal changes. Take them to a party one night after the three months and make sure they do not 
go to another party for another three months. All the way through continue with the happiness questionnaire at 11:30pm. If the party worked there should be clear 
happiness spike occurring on the evening when they attended the party. Comment: would be too difficult to get people to fill in the questionnaire every nigh for six 
months.

Constructed matched comparison group design: Method summary: Give your party guests a happiness questionnaire at &:30pm and also a barrage of demograhic and 
attitude questionnaire (e.g. age, gender, income, ethnicity, attitude towards parties etc.). Go out while your party is on, go downtown and find the same number of people 
with the same characteristics as your party goers. Also give them a before and after happiness questionnaire. If you party worked the party-goers should, on average, have 
improved their happiness more than the comparison group.

Exhaustive causal identification and elimination design: Method summary: Measure your party guests happiness before and after the party. Interview each one of them and 
act like a detective trying to find out the reason for their increase in happiness over the time of the party. Try to not just provide a justification for why the party might 
have causes an increase in their happiness but why it could not be explained by any other factor (e.g. their national sports team won an international competition during the 
course of the party and they heard about it; a six month drought broke in the course of the party etc.)

Expert judgement design: Feasible and affordable and will be used. Method summary: An overseas expert would be contracted to attend three parties, make observations, 
talk to whoever they want to, drawn on their academic knowledge of partyology and make a judgement of whether or not the party made the guest happy.
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Key informant judgement design: Feasible and affordable. Not to be done due to Expert Judgement Design being used. Method summary: Interview a group of relevant
people: guests, staff, hosts, partyology experts and ask them to make a judgement as to whether they thought that the party did make guests happy.

Did the party make the guests happy? EXPERT REVIEWER BELIEVES THAT FOR MOST PARTIES MOST OF THE TIME GUESTS WERE MADE 
HAPPY 577

Notes: THIS IS THE HIGH LEVEL OUTCOME EVALUATION QUESTION which which we will look at. We have done an analysis of the appropriateness, feasibility 
and affordability of the seven possible high level outcome designs.
Working Notes: This high-level outcome evaluation question (a W-Type evaluation question in the Systematic Outcomes Analysis approach) will be the focus of the 
outcome evaluation effort. An analysis has been undertaken of the feasibility and affordability of the seven possible W-Type designs below:

TRUE EXPERIMENTAL DESIGN: Currently NOT CONSIDERED FEASIBLE. Method summary: Take a group of people on a Saturday night at 7:30pm. Measure their 
level of happiness (on 1-10 scale) with a simple questionnaire. Randomly divide them into two groups (the intervention group which goes to the party and the control 
group which does not). Measure the level of happiness for both groups at 1am after the party has finished. Comment: firstly, there would be a major problem in making the 
control group undergo a general placebo intervention which would subject them to the general effect of receiving an 'intervention' without it being the specific effect of a 
party. If this not done then it would not be possible to determine whether any increase in happiness in the intervention group is just coming from the fact that they received 
an intervention and that any intervention could have produced the same effect. Secondly, it would be difficult to get a cross-section of the general population to agree to be 
involved in the experiment on a Saturday night. The intervention group may be suspicious of exactly where they would be taken, the control group might get bored and 
leave. This is a participant selection problem. Thirdly, the control group might spontaneously decide to have a party themselves while they are waiting around as the 
control group.

REGRESSION DISCONTINUITY DESIGN: Currently NOT CONSIDERED FEASIBLE. Method summary: Take a group of people on a Saturday night. Line up the 
group at 7:30pm on the basis of their pre-party happiness score (determined as above). Get them to hold up in the air the number of fingers equal to their pre-party 
happiness score. Starting at the bottom of the line (those with the lowest scores) select an appropriately sized group to go to the party. At 1am get everyone back together 
again and have them line up again in the order of their pre-party happiness scores. Get them to now show by holding up their fingers what their post-party happiness scores 
are now. On average, if the party has had an effect, the whole party-going group should have increased their happiness over their pre-party happiness level more than the 
rest of the group. Comment: this design suffers from the same problems as for the one above.

TIME SERIES DESIGN: Currently NOT CONSIDERED FEASIBLE. Method summary: Give a randomly selected group of people a happiness questionnaire at 11:30pm 
every night for three months. Use statistical analysis to adjust for any seasonal changes. Take them to a party one night after the three months and make sure they do not 
go to another party for another three months. All the way through continue with the happiness questionnaire at 11:30pm. If the party worked there should be clear 
happiness spike occurring on the evening when they attended the party. Comment: would be too difficult to get people to fill in the questionnaire every nigh for six 
months.
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Constructed matched comparison group design: Method summary: Give your party guests a happiness questionnaire at &:30pm and also a barrage of demograhic and
attitude questionnaire (e.g. age, gender, income, ethnicity, attitude towards parties etc.). Go out while your party is on, go downtown and find the same number of people
with the same characteristics as your party goers. Also give them a before and after happiness questionnaire. If you party worked the party-goers should, on average, have
improved their happiness more than the comparison group.

Exhaustive causal identification and elimination design: Method summary: Measure your party guests happiness before and after the party. Interview each one of them and
act like a detective trying to find out the reason for their increase in happiness over the time of the party. Try to not just provide a justification for why the party might
have causes an increase in their happiness but why it could not be explained by any other factor (e.g. their national sports team won an international competition during the
course of the party and they heard about it; a six month drought broke in the course of the party etc.)

Expert judgement design: Feasible and affordable and will be used. Method summary: An overseas expert would be contracted to attend three parties, make observations,
talk to whoever they want to, drawn on their academic knowledge of partyology and make a judgement of whether or not the party made the guest happy.

Key informant judgement design: Feasible and affordable. Not to be done due to Expert Judgement Design being used. Method summary: Interview a group of relevant
people: guests, staff, hosts, partyology experts and ask them to make a judgement as to whether they thought that the party did make guests happy.

Did the party make the hosts happy? 298

Notes: NOT A PRIORITY for answering at the moment. The number of hosts is small compared to the number of guests. The hosts are paid to run the parties.

Did the party make the hosts happy? EXPERT REVIEWER BELIEVES THAT FOR MOST PARTIES MOST OF THE TIME HOSTS WERE MADE HAPPY
578

Notes: NOT A PRIORITY for answering at the moment. The number of hosts is small compared to the number of guests. The hosts are paid to run the parties.

What type of alcohol are the guests likely to like? 301

Notes: Answering this formative evaluation question is feasible and affordable and will be done.

What type of alcohol are the guests likely to like? DETAILS OF ALCOHOL PREFERENCES IN RECORD-TABLE 581

Notes: Answering this formative evaluation question is feasible and affordable and will be done.

What type of music is likely to be appropriate? 300

Notes: Answering this formative evaluation question is feasible and affordable and will be done.
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What type of music is likely to be appropriate? DETAILS OF MUSIC PREFERENCES IN RECORD-TABLE 580

Notes: Answering this formative evaluation question is feasible and affordable and will be done.
Working Notes: Results from Evaluation Project 2 Focus Groups: Most participants thought that the most important factor was not the type of music but the fact that it had
to be able to be danced to. Equally important was for the band leader to have sufficient personality and stage presence to be able to energise and entertain the crowd as the
night progressed. The ability to play requests was also thought to be valuable because it increased the guests feeling of identification with the music played.

Items
Evaluation Project 1: Party expert judgement design 2
Notes: An overseas expert will be contracted to attend three parties. They will observe what is happening at the parties and draw on their academic knowledge of
partyology. They will then make a judgement as to whether or not the parties worked to increase the happiness of guests.

Timing: June

Cost: $15,000.

Evaluation Project 2: Focus groups 3
Notes: Two focus groups wil be run with approximately 8 people in each. They will be typical party-goers. They will discuss the type of music and the type of alcohol
which is most approprate to have at a party.

Timing: April-May

Cost: Will be run by the Party Provider Agency staff who are not associated with the current selection of alcohol or music.

Indicator Project 1: Feedback sheet indicator project 292

Notes: It is planned for a feedback sheet to be prepared and made available at all parties. It will be distributed and collected by the paid observer at the party (see below)

Timing: March - onwards

Cost: Development of feedback sheet, distribution to observers and analysis undertaken by internal staff (for cost of observer see below)

Indicator Project 2: Observation by paid observer 293

Notes: A paid observer will be at each party and will count the following indicators

Timing: March - onwards

Cost: $50 per party. 1OO parties per year = $5000 per annum
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Links
1 Happy guests » Strong social network
Notes: Shirely (2007) has shown that those who attend an average of 20 parties per year have an average of 20.5 people they call 'good friends' whereas those who attend
less than 3 parties per year only have 10 people they call 'good friends'. Correlational study so there could be a third variable causing these findings.

2 Happy guests » Good social life
Notes: Edger (2006) has in a meta analysis of 20 studies shown that those who attend successful parties have on average 50% more social event invitations in a year.
(Correlational study so a third variable could explain these findings).

3 Happy hosts » Good social life
Notes: Gerard (2008) showed that hosts who run more than 5 parties a year are invited to an average of 15 other social events per year compared to those who do not run
any parties and are only invited to an average of 6 social events per year. This research did not ask whether or not the parties were successful and hence the hots happy at
the end of them. (Correlational study so a third variable could be causing these results).

4 Happy hosts » Strong social network
Notes: Smith and Brown (2007) showed that hosts who have more than three parties the describe as 'successful' a year have stronger social networks (measured by the
self-reported number of close friends they have). Correlational study so a third variable could be causing these findings.

5 Guests feel well fed » Happy guests
Notes: Green (2006) has examined the relationship between adquate party food and guests being happy at parties. In their study they found that 30% of the variance in
guests happiness could be explained by guests perception of how good the food was in a multiple regression which controlled for music and appropriate company.

28 Appropriate music » Satisfactory entertainment experience
Notes: Harris (2008) has found that the type of music played at a party is important to guests having a satisfactory entertainment experience. In a qualitiative study of five
case study parties, one of the major themes to emerge from respondents in-depth interviews that the music had to be able to be danced to and that as the evening
progressed there had to be alternating intense dance music with some periods of more relaxed music.

524 Guests feel well fed » Happy guests
Notes: Green (2006) has examined the relationship between adquate party food and guests being happy at parties. In their study they found that 30% of the variance in
guests happiness could be explained by guests perception of how good the food was in a multiple regression which controlled for music and appropriate company.

557 Appropriate music » Satisfactory entertainment experience
Notes: Harris (2008) has found that the type of music played at a party is important to guests having a satisfactory entertainment experience. In a qualitiative study of five
case study parties, one of the major themes to emerge from respondents in-depth interviews that the music had to be able to be danced to and that as the evening
progressed there had to be alternating intense dance music with some periods of more relaxed music.
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563 Happy guests » Strong social network
Notes: Shirely (2007) has shown that those who attend an average of 20 parties per year have an average of 20.5 people they call 'good friends' whereas those who attend
less than 3 parties per year only have 10 people they call 'good friends'. Correlational study so there could be a third variable causing these findings.

564 Happy hosts » Strong social network
Notes: Smith and Brown (2007) showed that hosts who have more than three parties the describe as 'successful' a year have stronger social networks (measured by the
self-reported number of close friends they have). Correlational study so a third variable could be causing these findings.

568 Happy guests » Good social life
Notes: Edger (2006) has in a meta analysis of 20 studies shown that those who attend successful parties have on average 50% more social event invitations in a year.
(Correlational study so a third variable could explain these findings).

569 Happy hosts » Good social life
Notes: Gerard (2008) showed that hosts who run more than 5 parties a year are invited to an average of 15 other social events per year compared to those who do not run
any parties and are only invited to an average of 6 social events per year. This research did not ask whether or not the parties were successful and hence the hots happy at
the end of them. (Correlational study so a third variable could be causing these results).

603 Happy guests
(3.8 AVERAGE) » Good social life
Notes: Edger (2006) has in a meta analysis of 20 studies shown that those who attend successful parties have on average 50% more social event invitations in a year.
(Correlational study so a third variable could explain these findings).

615 Guests feel well fed » Happy guests
(3.8 AVERAGE)
Notes: Green (2006) has examined the relationship between adquate party food and guests being happy at parties. In their study they found that 30% of the variance in
guests happiness could be explained by guests perception of how good the food was in a multiple regression which controlled for music and appropriate company.

618 Happy hosts (4.1 AVERAGE) » Good social life
Notes: Gerard (2008) showed that hosts who run more than 5 parties a year are invited to an average of 15 other social events per year compared to those who do not run
any parties and are only invited to an average of 6 social events per year. This research did not ask whether or not the parties were successful and hence the hots happy at
the end of them. (Correlational study so a third variable could be causing these results).

628 Appropriate music
(3.8 AVERAGE) » Satisfactory entertainment experience
Notes: Harris (2008) has found that the type of music played at a party is important to guests having a satisfactory entertainment experience. In a qualitiative study of five
case study parties, one of the major themes to emerge from respondents in-depth interviews that the music had to be able to be danced to and that as the evening
progressed there had to be alternating intense dance music with some periods of more relaxed music.
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645 Happy hosts (4.1 AVERAGE) » Strong social network
Notes: Smith and Brown (2007) showed that hosts who have more than three parties the describe as 'successful' a year have stronger social networks (measured by the
self-reported number of close friends they have). Correlational study so a third variable could be causing these findings.

646 Happy guests
(3.8 AVERAGE) » Strong social network
Notes: Shirely (2007) has shown that those who attend an average of 20 parties per year have an average of 20.5 people they call 'good friends' whereas those who attend
less than 3 parties per year only have 10 people they call 'good friends'. Correlational study so there could be a third variable causing these findings.


